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Weekday Bike Ridership by Month
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Bike 2 Work Twitter
Party 2017...

@Metrolink

@Metrolink
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C_).J Total tweets: ﬁ Total audience:
500 162.524
6 Contributors: @ Measured time:
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Bike 2 Work Twitter
Party 2017...

@Metrolink

Q Top 10 words

#pedal2work17 79
@urberides 55
@cycleryusa 35
mph 19
velocipede 19
bike 17
pasadena 16
draisine 16
good 12
train 9

ﬁ Top 10 hashtag
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#pedal2work17
#win
#grandprize
#iprize
#Grandprize
#winner
#tweetparty
#Prize
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#giveway
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We're Kicking off Bike Month 2017 with a contest in
partnership with Cyclery USAI

**Contest for Corporate Quick Card holders only**

“Like” the post for one entry or “Comment” below
about why you ride Metrolink to work to double your
chances of winning. Contest ends today at 11:59pm
PST*

*Must be a Corporate Quick Card holder (Corporate
Partner Program member) and at least 18 years of

age. Full contest details: hitp://
www.metrolinktrains.com/contest/
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